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MBE Website ProjectMBE Website Project

The 3 Step Goal

1) Attract Potential Users to Web Site.
Target Audiences (SME – OEM - DOD Buyers) 
Search Engine Optimization 

2) Educate and Engage Users to MBE Model.) g g
MBE Definition – MBE Engineering – MBe Environment
Content – Intuitive Navigation - Multimedia – Resource

 C
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New Users – Discussion – Assessment Findings
Social Media – LinkedIn – You Tube
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Attracting Potential Users To WebsiteAttracting Potential Users To Website

Search Engine Optimization is a process of improving your web 
i h i i ibili h h ki i l fsite’s search engine visibility through making it more relevant for 

specific keyword phrases potential users are looking for.

GOAL G tti th b it t k P 1 G l Y hGOAL: Getting the web site to rank on Page 1 on Google, Yahoo, 
and Bing organically.

Yellow =  Paid Advertising
White   =  Organic Listing
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Search Engine OptimizationSearch Engine Optimization
Relevancy: 

Search Engines rank web sites according toSearch Engines rank web sites according to 
how relevant they are to the phrase being 
searched!searched!
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Where We Are TodayWhere We Are Today

Google Search Results
P  1 f  Page 1 for 

235 Search Terms

MBE Video
Page 1 Google

Model Based Enterprise
Page 1 Google
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Out of 
8,630,000 Web Pages
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Where We Are TodayWhere We Are Today
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Moving ForwardMoving Forward
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LinkedInLinkedIn
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http://www.linkedin.com/groups?mostPopular=&gid=3662100
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MBE WebsiteMBE Website

www.model-based-enterprise.org
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Thank You
Neal RabogliattiNeal Rabogliatti

www.CatalystConnection.org

nrabogliatti@catalystconnection.org
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